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DISCLAIMER

This document (“the Presentation”) and the information contained therein are presented by Tier1 (“the Company”) for informational
purposes only. These materials should not be considered as a substitute for the exercise of independent judgment and under no
circumstances should they be considered as an offer to sell or as a solicitation of an offer to buy any security, nor are they a
recommendation to sell or buy securities. The information contained in the Presentation complies with the current regulations of
the BME Growth segment of BME MTF Equity.

Any investment decision must be made on the basis of an independent review of publicly available information by a potential
investor.

The information contained in the Presentation is not complete and must be examined in conjunction with the information available
from the Company on its website (https://www.tier1.es), as well as on the BME Growth website (https: //www.bmegrowth.es). The
information in the Presentation and the opinions made are to be understood as made on the date of the Presentation and are
subject to change without prior notice. It is not intended to provide, and so should be understood, a complete and comprehensive
analysis of the commercial or financial situation of the Company, or of its future projection. Furthermore, the information contained
in the Presentation has not been independently verified, with the exception of the financial data obtained from the Company's audit
and information from independent analysis companies. In this sense, certain financial information included in the Presentation may
not be audited, reviewed or verified by an independent external auditor as indicated below, in addition to having been rounded or
supplied by approximation, so that some amounts may not correspond with the total reflected. Neither the Company nor any other
person is obliged to update or keep the information contained in the Presentation up to date or to report any change, and any
opinion expressed in relation to it is subject to change without prior notice.

The verification of the data carried out for the year 2020 has been the subject of a complete audit by the auditor of the Company
ERNST & YOUNG S.L.
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INTRODUCTION TO TIER 1

comer

210

EMPLOYEES

+1.000 

CLIENTS

12,9 MM €
5 MM€ 

Recurrent

REVENUE

18,8 MM €

MARKET VALUE

INTERNATIONAL PRESENCE/ Comerzzia

•Comerzzia running in 17 países
•Europa, LatAm, Emiratos Árabes y Asia

OFFICES NETWORK

• 10 España 
• 1 Colombia
• 1 Miami

Tier1 Technology, S.A.

Market Value 11-05-2021

Corporate group based in Seville focusing on:

•Building, evolving and implementing own software solutions

•Deploying and maintenance IT infrastructures
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COMPANY STORY5

1993

Start up 
activities

2002

MP Sistemas by M & 
S, S.L. & MP Industrial 

Corporation

2010

Comerzzia SL 
Establishment

Spin Off- Tier1 
Technology S.A.

2012

2017

ASG Acquisition

2018

TR1 goes public
-Listing

2020

2021

Compudata
Acquisition

Proactive drive for
investor

engagement



COMPANY DESCRIPTION – GROUP STRUCTURE

USA

10%

90%

81%

20%

61,52%

100%

100%55%

Quoted in TR1

51%
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COMPANY DESCRIPTION– BUSINESS LINES

High Potencial Profit
Higher Risk
Organic and Inorganic
Growth

 Software building, evolution,  deployment and 
maintenance.

 IT infrastructures deployment and Maintenance.
 PraaS (USC/ Logistics).

Software building,  evolution , licensing and 
services for Retail sector. (comerzzia)

Other software developed or acquiered by
M&A ( GEMMA, PRAXIS)

Expansion 
(Comerzzia) 

INTERNATIONAL
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Predictable Profit
Low Risk
Organic GrowthActivities

Consolidated



COMPANY DESCRIPTION – REVENUE I 8

 Steady growth in the consolidated activities of Tier1.

 Comerzzia, in expansion: 5 million euros in business around proprietary software for Retail.



16%

41%
25%

16%
2%

Total revenue by sector 2020

Retail Non Food Retail Food Industry Public sector Others

COMPANY DESCRIPTION – REVENUE II9

57
%

 R
et

ai
ls
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to

r28%

55%

17%

Total revenue by business lines 2020

Software Infraestructure & Operations IT Others

 100% Own Software solutions. Customer Loyalty.

 37% Recurrent, within 40% comes from software products and  45% from I& IT. Long 

term contracts.



UNIFIED COMMERCE MARKET – THE OPPORTUNITY

• Covid-19 has accelerated digital investment and changed customer purchase behaviour (these changes will have a
long-lasting effect). A true digital transformation begins on Unified Commerce, cornerstone of retailer’s
environment. (Market Guide for Unified Commerce Platforms Anchored by POS for Tier1 and Tier2 Retailers).

UNIFIED COMMERCE – MANDATORY EXPERIENCE FOR RETAILERS

• Covid-19 recovery phase is creating a constant change atmosphere. Industry Merges & Acquisitions is creating
reinvented companies, needed to solve the complex problems of Unified Commerce. (The Postpandemic Planning
Framework)

$214.598 
$231.793 

$208.477 $214.789 
$231.406 

$251.068 
$277.556 

8,013%

-10,059%

3,028%
7,736%

8,497%

10,550%

-15,000%

-10,000%

-5,000%

,000%

5,000%

10,000%

15,000%

 $-

 $50.000

 $100.000

 $150.000

 $200.000

 $250.000

 $300.000

2018 YR 2019 YR 2020 YR 2021 YR 2022 YR 2023 YR 2024 YR

Retail — IT Spend  (5Yr CAGR: 3.7%) (20-21 combined growth: -7.3%)

Fuente: Gartner Forecast Enterprise IT Spending by Vertical Industry Market, Worldwide, 2018-2024. Update in millions of $ and constant currency
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UNIFIED COMMERCE MARKET – DIGITAL TRANSFORMATION ON 
RETAIL

*Source Gartner : Top Trends in Retail Digital 
Transformation and Innovation for 2021

2021 CIO Agenda: 5 Digital Business 
Acceleration Trends for Retail

• Contactless interactions
• Fulfillment
• Algorithmic optimization
• Employee with superior role
• Collaborative environments
• Cost optimization
• Value based purchases

Commercial retailers are facing historical 
changes, driven by customers behaviour, 
allowed by technology and accelerated by 

Covid-19.

In 2021, retailers expect dramatics increases in the 
customers self-service and engagement level. Getting 

both beyond transactional interactions, becoming 
experimental by nature.

Covid-19 has accelerated digital 
transformation on commercial retail 

from years to months.
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UNIFIED COMMERCE MARKET – HOW IS RETAIL CHANGING?

Digitalización y 
tecnología

Digitalización y 
tecnología

Experiencias en 
tienda física

Experiencias en 
tienda física
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UNIFIED COMMERCE MARKET- COMERZZIA

Evolution from physical store – Multichannel –
Omnichannel – Unified Commerce. 

Large retailers compete to offer a great shopping 
experience, flawless and flexible between the different sale 
channels

Solve the biggest 
challenge of the 

sector: 
Unified

Commerce

comerzzia merges the online & offline worlds: Search, transaction, 
order management, stock management and, if it is needed: return 
and refund through any channel and anytime
Digital Transformation need a safe software solution

ERP is irrelevant 
for the sector

La Transformación Digital necesita una solución software segura.
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UNIFIED COMMERCE MARKET- COMERZZIA

COMERZZIA 
INVOLVE CRM
Customer experience
Promotions, Loyal members, 
Social, Segmentation

COMERZZIA 
DIGITAL COMMERCE

e-Commerce 
m-Commerce COMERZZIA

IN-STORE 
JavaPOS, mPOS, 

FastPOS, CX

Market
PlacesCX

Orchestrator

Backoffice
OMSUNIFIED COMMERCE PLATFORM

Anywhere anytime

The SALES GENERATOR and execution machinery

comerzzia is a modular platform for all sales commerce processes that 
enables retailers to optimize their customers' shopping experiences 

through multiple points of contact, in a consistent, unified and 
seamless way, generating greater engagement and sales.

references

2016/2018/2020 
POS

2020/2021
CLIENTELING
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UNIFIED COMMERCE MARKET - DIFFERENTIAL ADVANTAGES

Built from O for unified commerce.
No inheritance from non-omnichannel schemes.

Integrable with ERP and third party software. Pre-
integrated with SAP-Hybris and Magento.

Shared source code. 

Flexibility and versatility, adaptability to both food and specialists. (Proven 
efficiency)

Not limited by location. Tax adaptation module.

Continuous improvement: R&D&I. Roadmap minimum of 3 years.

Lowest TCO in the market

Differential advantages

guarantees for its customers the 
present and future of Unified 

commerce

JAVA Re-written. Powerful API WEB/REST service platform.

Reduction of hardware investment. (Independent Platform) On 
premise/Cloud/Containers.

Retail leaders compete to provide a great, seamless and flexible shopping 
experience across different sales channels
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EL MERCADO DEL NEGOCIO UNIFICADO –
COMERZZIA - BENCHMARK16

Benchmark based on Gartner reports for POS and Ominichannel Solutions (2018 and 2020).



UNIFIED COMMERCE MARKET – COMERZZIA / RECOGNITION

Software solution recognized by experts, prescribers y customers.

 comerzzia is working in 17 countries. 

 Adaptability to tax and other requirements.

 comerzzia is deployed in more than 5.500  POS.

 Gartner August 2016.
 Gartner May 2018.
 Gartner April 2020.

 Referenced for Tier1 (more than 3 billion
€) y Tier2 (between 500 million € y 3 billion
€) retailers

 The Only Spanish solution.

 26 total solutions. (Aptos, Cegid,
Manhattan Ass., Microsoft, Oracle, SAP, 

NCR).

MAIN
PARTNERS

INTERNATIONAL
PARTNERS

OTHERS 
PARTNERS

Referenced again
in the 2020 Retail

Market Guide

Referenced in the
Digital Commerce 

Vendor Guide

 Gartner March 2020.
 Gartner April 2021.
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CLIENTS RETAIL SECTOR

SUPERMARKETS

OTHER RETAILERS
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CLIENTS OTHER SECTORS

DSITRIBUTION

PUBLIC SECTOR

INDUSTRY

CONSTRUCTION AND MAINTENANCE HOTELS
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STRATEGIC LINES

1. Shareholding diffusion: Mix liquidity + estability.

2. M&A: Inorganic growth.

3. Strengthen Comerzzia brand. Organic growth.

4. Reference in Retail: Sector focus.

5. New niche business developments. Software 
manufacturing capacity. Own product investment.

6. Technological Leadership R+D+i. Continuous 
improvement. Transformation from Tier1 to Tier1 Group. 
Sinergy.
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INCOME STATEMENT – KEY FIGURES 2020 (CONSOLIDATED)21



INCOME STATEMENT – KEY FIGURES  2020 (CONSOLIDATED)

PRESENTACIÓN: Quienes somos |  Estructura Societaria | Cifras significativas |  Estrategia empresarial |  Actividades consolidadas |  Línea de expansión |  Recursos
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VALUATION – SIMILARS

With multipliers of companies listed in the same segment of 
BME Growth related to any of the technology areas or 
similar to Tier1, we see that Tier1 is one of the companies 
with the most revaluation potential at current prices. 
(source GVC Gaesco)
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On May 7, GVC Gaesco updated a full Tier1 Assessment Report, 
which is posted on the BME Growth website.. 

https://www.bmegrowth.es/docs/analisis/2021/05/05344_Anali
sis_20210507.pdf?60c9KA



INVESTMENT CONSIDERATION

1. Consolidation of sales and profit in the recurrent business lines (Tier1): Manufacture of IT solutions, 
implementation of these IT products and the deployment and maintenance of ICT infrastructures and 
operations.

2. A resilience business model in 2020: +28,6% sales and +32,2% Net Profit.

3. Growth and scalability of its own innovative solutions (Comerzzia), which allows clients an optimal 
adaptation to emerging technologies, focused on value generation while being at the digital forefront 
and increasing competitiveness.

• Organic and M&A growth: February 2021 Comerzzia buys 62% of Compudata S.L. Strengthens 
the group's position on the sector. Continuist policy in the Group’s Strategy.

• Sector with the high volume and international projection: Retail and Distribution, in need of 
adapting technology to changes in the market. Generates 57% of revenue. Strong presence in 
FOOD.

4. Price below industry average.
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Thank you!

Investor Relations and shareholders: 

ir@tier1.es


